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Background Theories & Goals
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Methods
=iPhone and iPod Touch application | Conclusion & Future Work

motivates teens to play games *|In user testing , teens reacted positively to the

" Ten-question personality test o agents, saying “She seemed really nice” and “I

=System chooses agent and game . would keep playing if she would tell me nice things”
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="Agents say motivational phrases | artificially intelligent agents and motivational
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